
event showguide
November 19-20, 2013 

Manchester
Old Trafford & Etihad Stadium

www.unitedcityevent.com Event Organiser



www.unitedcityevent.com2  |  Event showguide Event showguide  |  3  www.unitedcityevent.com

Welcome
It is my pleasure to welcome you all to the UNITEDCITY GLOBAL SPORTS SUMMIT 2013. This is the launch event 
in the UK for Sports Development Marketing. As global event organisers many of you will know us from having 
established The International Sports Convention (previously hosted in Amsterdam) that next year takes place in 
GENEVA and on schedule to be the world’s largest sports convention with 18 sports conferences, 1 exhibition and 
various networking events planned across the two days. 

As our UK launch event, we would really value your feedback - what you would like to see more of, or less, how we 
can make the event better and even more valuable to all our attendees. It’s your feedback that drives how we develop 
the UNITEDCITY GLOBAL SPORTS SUMMIT 2013 agenda and programming when we look to host the event again.

Over two days at three venues: Old Trafford – Home of Manchester United FC, Etihad Stadium – Home of 
Manchester City FC and the newly established home of the National Football Museum in central Manchester. We 
hope experiencing three different venues at a single event makes this a unique and enjoyable experience.

Through the conference programmes, we are certain to have excellent content and through the course of the two 
days have developed some imaginative networking events. It is this dual focus on leading content and the best 
speakers alongside a genuine focus on supporting the meeting of new contacts that has driven the programme, 
schedule and design of the event. 

I would also like to thank our conference speakers who have committed their valuable time and expertise to discuss 
and debate some of the key developments and challenges in the world of sport.

I look forward to meeting you all in the course of the next two days and hope that you enjoy the content, networking 
and learning experience at the UNITEDCITY GLOBAL SPORTS SUMMIT 2013.

Best Wishes

Nigel Fletcher 
Managing Director 
Sports Development Marketing

OVERVIEW
Sports Broadcast, Sports Law, Sports Sponsorship, Host Cities and Sports Events, Stadia Strategy, Future of Sport

ITINERARY
Day 1 – November 19, 2013 
Old Trafford – Home of Manchester United FC
9.00 am – 9.45 am Registration, Coffee/Tea and Networking 

9.45 am – 10.00 am Welcome and Ice-Breaker Networking

10.00 am – 11.30 am Session 1  
Sports Broadcast, Sports Law, Sports Sponsorship, Host Cities and Sports 
Events and Stadia Strategy

11.30 am – 12.00 noon Coffee/Tea and Networking 

12.00 noon – 1.15 pm Session 2  
Sports Broadcast, Sports Law, Sports Sponsorship, Host Cities and Sports 
Events and Stadia Strategy

1.15 pm – 3.00 pm Lunch and Networking  
(Including Speed Networking: 2.20 pm – 2.50 pm – optional)

3.00 pm – 4.30 pm Session 3 
Sports Insight – open to all Delegates (Please see Sports Broadcast Conference)

4.30 pm – 5.00 pm Coffee/Tea and Networking

7.45 pm – 10.00 pm Networking Evening and Dinner 
NATIONAL FOOTBALL MUSEUM – Must have an Entrance Voucher

Day 2 – November 20, 2013 
the Etihad Stadium – Home of Manchester City FC
8.30 am – 9.20 am Coffee/Tea and Networking

9.20 am – 9.30 am Welcome – Tom Glick, Chief Commercial and Operating Officer, MCFC

9.30 am – 10.00 am Debbie Jevans – CEO, England Rugby World Cup 2015

10.00 am – 10.30 am Richard Ayers – CEO, Seven League

10.30 am – 11.00 am Coffee/Tea and Networking

11.00 am – 11.30 am Tomos Grace – Strategic Partner Development Manager, YouTube/Google

11.30 am – 12.00 noon Lewis Wiltshire – Director of Media, Twitter UK

12.00 noon – 12.30 pm Future of Football – India Football Special Report 
Robin Russell – CEO, Sports Path International

12.30 pm – 2.30 pm Lunch, networking and full time!
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Thank you to all our Conference  
Supporters and Media  Partners

repucom.net

 
 

We Ask.

 We Watch.

We Listen.

GLobAL LeAders in sports MArketinG reseArch

As a global thought leader in sports marketing research, we understand the DNA of sports fans – what they hear and see,  
how it affects them and how their behavior changes over time.

Our knowledge and 25 years’ experience in

help you understand your target audience, track the activities of your rivals and stay one step ahead of the competition.

Make winning marketing and sponsorship decisions based on sound data and facts to reach your goals with us.

Tel.: +44 (0) 2072 217 040  I  uk@repucom.net

if you know sports business, And how  
sports fans behave, You’re playing to win.

MArket reseArch

MediA evALuAtion

coMMerciAL AuditinG

MArket inteLLiGence

consuLtAncY

REP_Image_AZ_210x247_EN.indd   1 29.08.2013   14:58:07

Conference Supporters

Media partners

Charity partner
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Finding your way...
Manchester United Football Club – Old Trafford
Address: Manchester United Football Club, Sir Matt Busby Way, Old Trafford, Manchester M16 0RA 

If you are attending an event which is taking place in the Manchester Suite you have a choice of car parks to use  
Car Park N2 or W2. Please see the below map for car park details. Once you have parked as close to the North 
Stand as possible, make your way to the North Stand main reception area.

In the reception area you will find specific UNITEDCITY EVENT signage which will direct you up to level 2 where 
the Manchester Suite is located and there is a choice of either elevators or escalators for you to use. Please see 
map below to guide you further.
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MANCHESTER SUITE

If you are attending an event which is taking place in the
Manchester Suite you have a choice of car parks to use:

• Car Park N2 or W2. 

• Access to N2 is available directly off Wharfside Way,
then follow the footbridge which directs you into 
the North Stand main reception area. 

• Access to W2 is available if you turn left off John Gilbert
Way which joins Wharfside Way at a junction, this
entrance brings you round to the West side of the stadium.

• Once you have parked as close to the North Stand
as possible, make your way to the North Stand main
reception area. 

In the reception area you will find specific signage for
your event which will direct you up to level 2 where the
Manchester Suite is located and there is a choice of either
elevators or escalators for you to use. 

Please see map below to guide you further.

Manchester Suite
North Stand

For more information please contact the Events Team on 0161 868 8000 (option 3 then 1)

For detailed directions on how to get to Old Trafford by car or public transport visit manutd.com/unitedevents

You can also get to the stadium with TravelFC the free real-time traffic and travel package on your mobile. With TravelFC you can view live 
local information including CCTV camera images of motorway and A-road hotspots, and public transport information such as trams, trains, 
buses all with integrating live information on delays and incidents. Along with Tele Atlas mapping with their comprehensive points of 
interest TravelFC provides the tools to get you to the stadium on time with less stress. The programme supports virtually any colour mobile 
on all the UK mobile phone networks. Just Text travelfc to 60070.

Finding your way...
National Football Museum 
Address: Urbis Building, Cathedral Gardens, Todd St, Manchester, Greater Manchester M4 3BG

* Please note you must have an Entrance Voucher to enter this part of the Event. 
If you subscribed to this part of the Event, Entrance Vouchers will be in your lanyard (plastic wallet).
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SPORTS BROADCAST CONFERENCE
Session 1 - 10.00 am - 11.30 am 
GLOBAL INSIGHT AND RESEARCH INTO THE BUSINESS OF SPORTS BROADCAST 
Paul Smith -– Founder and CEO, REPUCOM

FUTURE OF SPORTS BROADCAST
Panel discussion including: Philip Bernie – Head of BBC Sport, Jonathan Licht   – Director of Strategy and Business 
Development, Sky Sports, Carl Hicks – Executive Producer, IMG Media and David Kerr – Managing Director, 
EuroSport 

Top level panel discussion international participants will consider the future of Sports Broadcast. What is happening, 
what is likely to happen, the threats, the opportunities and the challenges. A lively and interactive debate will 
certainly occur.

Coffee break in the Conference Room.

Session 2 - 12.00 noon - 1.15 pm 
EUROSPORT – GROWING AND DEVELOPMENT OF TIER TWO SPORTS 
David Kerr – Managing Director, Eurosport

The growth and development of tier two sports in the UK and in a pan-European context, with reference to cycling, 
motorcycling and snooker. In his presentation, David Kerr will look at the success of three major sports on the 
channel and how pan-European and domestic acquisition and investment in the sports on-air (with increased 
protection and live on-site presentation) has fuelled the growth of those sports and the channel. David will also look 
forward and consider the dilemma that sport channels that invest and grow sports face, as their popularity grows 
and competition for those rights increases.

DEVELOPMENTS AND FUTURE CHANGES IN THE EUROPEAN RIGHTS FOOTBALL MARKET 
Roberto Dalmiglio – Managing Director, MP & Silva

Lunch and Networking – Manchester Suite.

Session 3 - 3.00 pm - 4.30 pm - Open to all delegates - Sports Insight 
SPORTS BROADCAST – INSIGHT 
Marc Watson – Chief Executive, BT TV

BT’s foray into Sports Broadcast Market in the UK has certainly changed the status quo. Having watched others try 
to pull back BSkyB and failing, many in the industry believe this is a game changer for the football sports market. 
BT TV`s Chief Executive will give an insight into the current plans and an indication of what the future holds, how the 
consumer will benefit through BT’s sports rights acquisition. This will be a presentation and Q+A not to be missed. 
James Pearce, the legendary BBC broadcaster will oversee proceedings.

THE ROLE OF COMMUNICATIONS IN SPORTS MARKETING  
Henry Chappell – Chief Executive, PITCH

FIFA PRESENTATION: ENHANCING THE 2014 FIFA WORLD CUP EXPERIENCE 
David Fowler – Group Leader, FIFA

As Brazil prepares to host a much-anticipated FIFA World Cup next year, David Fowler provides an insight into 
FIFA’s plans to leverage both its prized marketing assets and additional FIFA events to deliver value to expectant 
sponsors whilst bringing the event closer to fans than ever before.

Finding your way...
Manchester City Football Club – Etihad Stadium 
Address: Manchester City Football Club, Etihad Stadium, Etihad Campus, Manchester, M11 3FF. 

Delegates should enter via Gate 11 (on Ashton New Road, A662), drive along Citizens Way passing the city store 
and park in Cark Park C (Grey). The reception is at entrance F, East Stand.
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SPORTS LAW CONFERENCE
Session 1 - 10.00 am - 11.30 am 
FOCUSSING ON A FUTURE STANDARD CONTRACTS FOR MANAGERS  
Richard Bevan – CEO, League Managers Association

CORRUPTION/INTEGRITY IN SPORT AND THE ROLE OF A SPORTS LAWYER 
Max Duthie – Partner, Bird & Bird 

Integrity and fair play in sport are the cornerstones to the development and future commercialisation. If the integrity 
of the sport comes into question, this can threaten the future of Sport. Corruption in Sport is becoming more 
sophisticated and how can this threat be countered. Max Duthie will illuminate the audience with the threats, 
possible solutions and giving a thorough overview of recent cases. Furthermore Max Duthie will give a unique and 
fascinating insight in his role as Sports Lawyer on tour, but on tour with the British Lions. 

FIFA – PROTECTING AND DEVELOPING THE BEAUTIFUL GAME 
Auke-Jan Bossenbroek – Lawyer, FIFA

FIFA`s LegaI Division will be represented by Auke-Jan Bossenbroek. In his presentation, he will give an insight into 
FIFA’s Brand Protection activities by outlining the core elements of effective brand protection including preventive 
communications and tailor made enforcement. Other topics that will be discussed are: fan generated content, social 
media and the relevant legislative framework in Brazil in view of the upcoming 2014 FIFA World Cup™.

Coffee break in the Conference Room.

Session 2 - 12.00 noon - 1.15 pm 
FIFPRO – PROFESSIONAL PLAYERS’ REPRESENTATION AND DISPUTES 
Chris Fortuin – University of Johannesburg and Chairman, South African Football Players Union

Chris Fortuin will give an insight into the history and its growth and influence and focus on the players representation 
and disputes. comparison between the operations of FIFPro representation in Europe and the challenges African 
players face with disputes, seeing that the European Union regulates labour rights in Europe applicable to all 
countries in the EU. In Africa it’s not the same as the African Union does not regulate labour matters for football 
players or ordinary workers. 

EU MEDIA & SPORTS LAW – LATEST DEVELOPMENTS FOR SPORTS RIGHTS 
Benoit Keane – Managing Partner, Keane Legal

Benoit Keane will give a thorough overview of the European implications and developments for Sports Rights. 
Based in Brussels, Keane Legal will forensically cover issues such as: listed events, news extracts and EU proposals 
on sports media rights.

SOCIAL MEDIA, SPORTS AND THE LAW 
Emma Armitage - Partner, Addleshaw Goddard LLP 

Twitter and Facebook are just two of the many used social media sites. When it comes to the professional sports 
person or club who wants to entertain and engage with their fans through social media – what can go wrong? 
The damage to image rights is just the starting point. This presentation delivered by Addleshaw and Goddard will 
examine current issues, cases and the law. This ever-changing communication platform is causing concern with 
agents, clubs, sponsors, broadcasters and of course the player.

Lunch and Networking – Manchester Suite.

Session 3 - 3.00 pm - 4.30 pm - Open to all delegates - see Sports Broadcast conference 

Host Cities and Sports Events CONFERENCE
Session 1 - 10.00 am - 11.30 am 
GLOBAL SPORTS INDEX FOR HOST CITIES 
Mike Laflin – CEO, Sportcal

Hosting of major sports events has become a huge global industry, with billions of dollars spent every year in organising 
major events around the world. These events also generate billions of euros in economic impact, construction, tourism, 
ticketing, merchandising, television rights and sponsorship revenue. But just how big is the impact that these major 
events deliver and how do we measure and compare these impacts? The Global Sports Index will be the vehicle to 
ensure this is done and Sportcal CEO – Mike Laflin from will deliver the insight.

PRESENTATION FROM ARUP 
Jerome Frost – Head of Planning, Arup

Arup is a global company with a combination of design, technical and commercial to ensure game changing visitor 
experiences and the legacy of sporting facilities. Ensuring the balance is right between investment into sports 
facilities/venues and commercial returns.

PRESENTATION FROM REPUCOM 
Sandra Greer – Senior Vice-President, Research and Consulting, REPUCOM

Hosting major events bring benefits to many with both a monetary and social return.  REPUCOM has partnered with 
British Athletics to undertake a holistic review of the London Anniversary Games to provide essential information 
across five key pillars of success – economic impact, community and social impact, media and marketing return, 
event attendee experience and sponsorship return.  REPUCOM will present alongside British Athletics the key findings 
highlighting the benefits received from the event for the sport, the event, the host city and the legacy from the Olympics.

Coffee break in the Conference Room.

Session 2 - 12.00 noon - 1.15 pm 
PANEL DISCUSSION – CREATING A WINNING BID CAMPAIGN STRATEGY 
Mike Lee – Chairman, VERO Communications 
Paul Bush – Chief Operating Officer, Events Scotland 
Dennis Mills – CEO, Major Events International

ENVIRONMENT AND SUSTAINABILITY – GLOBAL INSIGHT TO MANCHESTER UNITED INITIATIVES 
Heather Leigh – Marketing Manager, Manchester United FC

Heather Leigh will deliver an insight into the green economy and how Manchester United has led the green 
credentials through their venue at Old Trafford. Furthermore, she will explain how acting and delivering environmental 
policies and programmes has also assisted the club with financial returns. She will focus on delivering better green 
programmes whilst ensuring it is a cost saver or return and not burden.

Lunch and Networking – Manchester Suite.

Session 3 - 3.00 pm - 4.30 pm - Open to all delegates - see Sports Broadcast conference 
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STADIA STRATEGY CONFERENCE
Session 1 - 10.00 am - 11.30 am 
PANEL DISCUSSION – FUTURE INFRASTRUCTURE NEEDS FOR GLOBAL FOOTBALL DEVELOPMENT 
Daniel Fletcher – Football Infrastructure Consultant 
Ole Myhrvold – Development Division, Football Association of Norway 
Reynaldo Buzzoni – Stadium Manager, Brazilian Football Confederation 
Stuart Larman – Project Manager, Playing Surfaces Programme, FIFA

The panel will include representatives from The Brazilian Football Federation, Football Association of Norway and 
FIFA. The panel will talk about what the needs are, how the various support industries could better assist in that 
development and what limitations they are facing.

LONG-TERM SUCCESS THROUGH CHANGE 
Paul Fisher – Group Managing Director, Jockey Club Racecourses 

NAMING RIGHTS AND STADIUM RETURNS 
Charlie Simon – Senior Account Director, Repucom

Global market research company Repucom will give an insight into their global research on stadium naming rights 
and maximising revenue at the stadium. A variety of case studies and best practices will be explored to give 
delegates first-hand knowledge to assist them in maximising revenue at their stadiums and venues.

Coffee break in the Conference Room.

Session 2 - 12.00 noon - 1.15 pm 
PANEL DISCUSSION – THE FUTURE OF STADIUMS
Mark Williams – Director of Business Development, HKS Sport and Entertainment Group 
Andy Simons – Director and Co-Founder, KSS Design Group 
David Thomson – Business Development Director, Wembley Stadium 
Michael Cunnah – Chairman, iSportconnect

A high level panel discussion will explore the future of stadiums, what is likely to occur in the future and how 
this affects this design, architecture and planning of future stadiums. Where will the focus be – fan engagement, 
revenue, environment, technology, modular, etc.? 

FINANCIALLY SUSTAINABLE STADIUMS – FOLLOW A PROCESS IN PRE-DEVELOPMENT PHASE 
Alastair Graham – Sports Advisory Director, KPMG

KPMG will give a through overview of various stadium models, highlighting best practice from a range of stadiums 
in Europe. The presentation will focus on driving revenue in existing stadiums and a plethora of innovative concepts 
and models. Furthermore, KPMG will explore the planning and feasibility stage and why and how this is essential to 
maximise income from the outset.

HDTV LIGHTING FOR SPORT  
John Waite – Associate Lighting Designer, Arup

What sporting lighting conditions are needed to help broadcast the perfect televised picture in HD? Arup acted as 
the Broadcast Lighting Overlay Advisor for the recent Olympic Games and this experience is now helping to improve 
current lighting standards for the benefit of global television audiences. The measures taken which ultimately led to 
the success of the Games being recognised as the best sporting televised event ever will be presented.

Lunch and Networking – Manchester Suite.

Session 3 - 3.00 pm - 4.30 pm - Open to all delegates - see Sports Broadcast conference

SPORTS SPONSORSHIP CONFERENCE
Session 1 - 10.00 am - 11.30 am 
THE FOOTBALL ASSOCIATION ENGLAND 
Peter Daire – Head of Group Sponsorship, The FA

Peter Daire, FA’s Head of Group Sponsorship will give an insight into the Football Association Sponsorship, Strategy, 
activation and implementation and how working with their commercial partners has helped the development of 
grassroots football, women & girls, and a number of innovative campaigns. In The Football Association’s 150th 
birthday and how the FA is keeping fresh and modern, whilst developing football nationally. 

FIND THE PASSION – HOW THE ICELAND FOOTBALL ASSOCIATION WON THE UEFA KISS AWARDS FOR 
BEST SPONSORSHIP ACTIVATION
Jón Mikael – Brand Manager, Pepsi  and Stefan Sveinn Gunnarssonn – Vice-President and Co-Founder, Vert 
Marketing

A joint presentation by the Icelandic FA Sponsorship Agency and Pepsi will explore the concept and delivery of their 
activation for the Iceland Football Association. This activation strategy last year won the UEFA KISS awards for best 
activation. A highly powerful presentation and enlightening video will ensure the opening session has a flying start.

FIBA PRESENTATION - HOW TO CREATE A STRONG SPORT PRODUCT AND WIN THE BATTLE FOR FANS 
AND SPONSORS 
Frank Leenders – FIBA Media & Marketing Services, Director General

Coffee break in the Conference Room.

Session 2 - 12.00 - 1.15 pm 
BUILDING COMMONWEALTH GAMES ENGLAND 
Adam Paker – Chief Executive, Commonwealth Games England

Building the Commonwealth Games England brand and increasing consumer engagement with the Commonwealth 
Games. Adam Paker will give a thorough overview of the changes Commonwealth Games England have taken to 
ensure the organisation is relevant to both consumers and sponsors.

FUTURE VALUE OF SPONSORSHIP 
Ulrich Lacher, Repucom

Should the word ‘sponsorship’ truly be removed from marketing vernacular in favour of ‘partnership’? This session 
explores how to develop true partnerships allowing a unique value exchange to occur, one where the audience, 
brand and rights holder can become completely interdependent over a sustained period of time. It will also look 
ahead to 2014 and beyond and we see the landscape developing and how brands can position themselves to best 
take advantage.

Lunch and Networking – Manchester Suite.

Session 3 - 3.00 pm - 4.30 pm - Open to all delegates - see Sports Broadcast conference 
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FUTURE OF sport CONFERENCE
WELCOME - 9.20 AM 
Tom Glick – Chief Commercial and Operating Officer, Manchester City FC

ENGLAND RUGBY WORLD CUP 2015 AND LESSONS FROM THE LONDON OLYMPICS 
Debbie Jevans – CEO, Rugby World Cup 2015

The presentation will then examine the roadmap of the England Rugby World Cup 2015. Where are the preparations 
now, what needs to be done and some of the challenges and key milestones in the next two years.

DIGITAL MEDIA AND SPORT 
Richard Ayers – CEO, Seven League

Seven League is a digital media firm with a specialism in sport. They are a group of multi-platform digital veterans 
with expertise in content, marketing, strategy, innovation, technology, commercials and operations. 

Tomos Grace – Strategic Partner Development Manager, YouTube/Google

YouTube is a video-sharing website, created by three former PayPal employees in February 2005, on which users 
can upload, view and share videos. In a short space of time YouTube has been extensively been a platform for a 
range of activation including business development, fan engagement and communication. Find out best practice 
and how working with Youtube can develop your club/federation/league. 

Lewis Wiltshire – Director of Media, Twitter UK

Twitter – Lewis Wiltshire will ensure the audience at the end of the presentation will know the benefits and usage of 
Twitter. In particular, how Twitter can be used in sponsorship and marketing campaigns. A real insight into one of 
the biggest digital media platforms.

FUTURE OF FOOTBALL – INDIA FOOTBALL SPECIAL REPORT 
Robin Russell – CEO, Sports Path International

Football in India is at the tipping point, whether a club, federation, brand, agency or investor and understanding the 
opportunities, latest developments and successes so far in engaging in Indian Football is essential knowledge. This 
is an opportunity that one cannot miss out on.

Lunch and full Time! returning soon



18 SPORTS CONFERENCES 
1 COMBINED EXHIBITION 
ALL AT 1 VENUE

THE WORLD’S 
LARGEST SPORTS 
CONVENTION IN 2014

December 10-11, 2014
Palexpo, Geneva
www.geneva2014.com 
info@sdmworld.com  
www.internationalsportsconvention.com

Event Organiser
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Emma Armitage 
Partner, Intellectual Property Litigation

Emma Armitage is a partner in the Litigation Group at Addleshaw Goddard 
LLP. She specialises in all aspects of intellectual property litigation including 
trade marks, passing off, copyrights and related rights, designs, patents and 
confidential information. Emma’s expertise increasingly includes advising clients 
on social media strategies, data scraping liability and advertising issues and 
disputes. Emma is recommended for IP by Legal 500 as “tenacious in following 
up strong arguments to maximum effect.”

Richard Ayers 
CEO, Seven League

Richard is a digital pluralist - a hybrid of content, creative and commercial 
expertise, who founded leading digital media firm Seven League. In 2012 he 
was named Digital Individual of the Year at industry awards and won Best 
Website at the Sports Industry Awards for mcfc.co.uk. 

Seven League is a group of media veterans that consult, innovate and deliver 
products. They are expert in content, monetization, marketing, social, strategy, 
operations and innovation - and their goal is to help companies accelerate digital 
performance.  Current clients include the ECB, MLS, Arsenal, Manchester City 
FC, FIFA, BT Sport, NFL, Bloomberg Sports, the RFU, Limelight Sports, Surrey 
CCC and Harlequins RFC.  

Originally a radio journalist who turned geek, Richard launched the BBC News 
and Sport website in 1997, then in the .com boom he went commercial and 
ran pan-European ISP Tiscali’s portal for 7 years. After going freelance in 2007 
he launched the Guardian’s video service, helped shape Top Gear’s digital 
operations and is proud to have helped Channel 4 with their online coverage of 
the Paralympics. 

Philip Bernie 
Head of BBC TV Sport

Philip Bernie has been Head of BBC TV Sport since 2009, leading all the output 
in his area, including all football, rugby, athletics, golf and tennis as well as 
Olympic and Commonwealth Games and Sports Personality of the Year.

Prior to that, he had been first Head of Programmes and then Head of Editorial 
at BBC TV Sport; this followed a long career as Programme Editor, which took 
in most of the BBC’s main output, including World Cups and Olympics, Sports 
Personality of the Year, Wimbledon, 6 Nations Rugby, Grandstand, Match of 
the Day, Match of the Day 2, and Football Focus.

speakers

Richard Bevan 
CEO, League Managers’ Association

Richard was appointed to the post of Chief Executive of the League Managers 
Association in January 2008.

Richard is a prominent character in the world of sport and business. He joined the 
Professional Cricketers’ Association in 1996 & became Chief Executive in 2001 
to 2007, developing the profile and business of the organisation to becoming 
a major player in world of cricket. Richard was also a founding Director of the 
Federation of International Cricketers’ Associations. He is also a Trustee of the 
Team England Player Partnership & active member of the Professional Players’ 
Federation (the umbrella body for all players’ associations including the PFA, 
PGA, PRA, PCA and Jockeys’ Association).

Richard grew up in Shropshire and lives in Manchester with his wife Suzanne 
Goddard QC a specialist criminal barrister. He held an International Rally Driving 
License for six years and competed in three RAC Rallies. He played football and 
cricket to a high amateur standard and plays golf off a five handicap. Richard 
played football for 12 years for the Liverpool & Shropshire Ramblers & was 
football coach at Concord College Shropshire from 1984 – 1987. His abiding 
interest is business of sport!

Auke-Jan Bossenbroek 
Lawyer, FIFA

Mr Bossenbroek received his degree from the Law Faculty of Maastricht 
University in the Netherlands. After his graduation, Auke-Jan joined the World 
Intellectual Property Organization’s Arbitration and Mediation Centre to gain 
experience in cross border dispute resolution involving intellectual property, in 
particular involving domain names. 

He started working for FIFA five years ago, first at the IP Registration Unit of 
FIFA’s Commercial Legal Department. The IP Registration Unit is responsible 
for the development of FIFA’s official marks, including the initial clearance and 
availability searches as well as the definition and execution of global trademark 
registration programmes. The IP Registration Unit also oversees the entire 
prosecution of FIFA’s trademark applications until they reach registration. For 
the past two years, Auke-Jan has held the position of Group Leader of FIFA’s 
Brand Protection Team and is therefore responsible for the preparation and 
implementation of the Brand Protection activities in relation to the FIFA World 
Cup™. FIFA’s Brand Protection Team aims to safeguard the integrity of FIFA’s 
commercial programme, in particular focusing on ambush marketing and 
counterfeit products.
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Paul Bush OBE 
Chief Operating Officer, EventScotland

Paul Bush OBE, is Chief Operating Officer of EventScotland, Scotland’s national 
events agency, which works to promote the country as the perfect stage for 
events. By developing an exciting portfolio of sporting and cultural events 
EventScotland is helping to raise Scotland’s international profile and boost the 
economy by attracting more visitors and investment.

Paul is responsible for the development of Scotland’s major international sports 
and cultural events strategy - ‘Scotland: The Perfect Stage’.  This includes 
work on a number of key international events including The 2014 Ryder Cup; 
The Glasgow 2014 Commonwealth Games; Homecoming Scotland 2014; the 
MOBO Awards; UCI cycling events in Mountain Biking and Track Cycling; The 
Edinburgh Festivals, and The Open Championship. 

In previous roles, Paul was appointed as General Team Manager to the Scottish 
Commonwealth Games Team for Manchester 2002 and again as Chef de 
Mission for Melbourne 2006, which is to date, Scotland’s most successful 
team. During the 1992 Olympic Games, 1990 and 1994 Commonwealth Games 
and numerous World and European Championships, Paul was appointed Team 
Manager for both the GB and England swimming teams.

His other directorships include: Commonwealth Games Scotland Board 
Member; Member of Glasgow Commonwealth Games 2014 Audit and Risk 
Committee; Member of the Edinburgh International Festival; and Ambassador 
to the Edinburgh Military Tattoo.  Previous directorships include UK Sport, 
Major Events Panel - Member.

Paul was appointed Bid Director for the Glasgow Youth Olympic Games 2018 
on 25 April 2012 and awarded an OBE in the 2007 New Years Honours for 
services to sport.

Reynaldo Buzzoni 
Stadium Manager, Brazilian Football Confederation 

Reynaldo joined the Brazilian Football Confederation (CBF) in 2007 and is 
responsible for all the stadiums used in the National Completions in Brazil. 
As such he is the main coordinator for all inspections and assessments of the 
stadiums on behalf of the CBF. In addition, he is the administrative manager 
of all Brazilian national team matches that take place in Brazil, including for 
the World Cup 2010 qualifying matches, and is responsible for ticketing sales, 
accreditation, VIP areas and all the organization of the games. Reynaldo is also 
in charge of the FIFA Transfer Matching System for the CBF.
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Henry Chappell  
Chief Executive, Pitch 

Henry started his career in the sports industry as a fanzine seller at Old Trafford, 
before graduating to a job in the post room of IMG’s London headquarters. 
After a stint at the leading entertainment PR agency, Freud Communications, 
Henry launched Pitch in 2002 as the UK’s first communications agency to 
specialise in sport and sponsorship. Ten years on and Henry has built Pitch into 
a Top 20 consumer PR firm and the leading independent agency in the sports 
sector. Henry and his team were recognised with multiple industry awards in 
2012 for their work to promote Channel 4’s coverage of the Paralympic Games, 
and Pitch has been shortlisted for “Agency of the Year” at the Sports Industry 
Awards for the past 2 years. 

The agency’s clients include global sponsors and consumer brands such 
as Accenture, Asics, Heineken, and Red Bull; international sports properties 
including FIFA, NBA, and UEFA; media clients BT Sport, Eurosport and Yahoo; 
and major events such as Glasgow 2014. 

Michael Cunnah 
Chairman, iSportConnect

Having previously worked in senior finance roles at the likes of Coca-Cola and 
Guinness Ltd. (now Diageo), Michael Cunnah made his first foray into the world 
of sports with the Football Association (FA) in 1998. He served for three years as 
the organisation’s Finance Director before being appointed as Chief Executive 
Officer for Wembley Stadium in 2001, where he personally managed the 
redevelopment of the new National Stadium. He was also with English Premier 
League side Aston Villa, where he served as Chief Operating Officer from 2007 
to 2008.

Mr Cunnah’s influence in sports sector continues in the role of iSportconnect 
Chairman.
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David Cushnan  
Editor-in-chief, SportsPro

SportsPro is an international monthly publication that focuses on financing, 
marketing and sponsorship in sport. David has presided over every issue 
since its launch in early 2008 and interviewed senior figures from every major 
sport, as well as executives from many of the world’s leading sponsors and 
broadcasters. He has written for all eight editions of the Black Book, the 
industry-acclaimed annual Formula One publication, and been its editor 
since 2009. He previously worked as a staff writer and features editor 
at BusinessF1 magazine. He has also moderated panel discussions at 
industry events including Soccerex, the Ivy Sports Symposium, Securing 
Sport and the World Cricket Business Forum. The SportsPro website is  
www.sportspromedia.com.

Peter Daire 
Head of Group Sponsorship, The FA

Peter is The FA Group’s Head of Sponsorship. His role is to secure sponsors for, 
and subsequently manage, The FA Partner Programme, which includes assets 
such as the England teams, The FA Cup, Wembley Stadium and all of Football 
Development. Together this programme is worth £40m+ per year to The FA and 
Peter has been responsible for securing deals with the likes of Vauxhall, as Lead 
Partner of the England team and Budweiser as Lead Partner of The FA Cup. 

Prior to working for The FA, Peter worked at Sky Sports, in the Ventures team, 
securing commercial deals for Sky’s PL club interests, also Turner Broadcasting 
where Peter was Head of Sponsorship and New-Media.

Roberto Dalmiglio 
Managing Director, MP & Silva

European Italian national based in Milan, Dalmiglio joined MP & Silva in August 
2009 from UEFA, where he had a key involvement in the management and sales 
of UEFA’s national competition media rights portfolio and was responsible for 
the daily administration of the sales and account management delivery of UEFA 
EURO 2008. 

Prior to UEFA, Dalmiglio served at Media Partners SrL and held several positions 
in Italian media group Mediaset, where his responsibilities included building 
relationships with right holders and overseeing TV productions.
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Max Duthie 
Partner, Bird & Bird  

Max is a partner in Bird & Bird Sports Group, recognised as the leading sports 
law practice in the UK. He advises on a range of issues connected with sport, 
including rules and regulations, discipline and anti-doping, ticketing, ambush 
marketing and brand protection, player contracts, commercial sponsorship and 
dispute resolution.

Max has represented governing bodies, event organisers, clubs, individual 
athletes, commercial sponsors and agents across a variety of sports including 
football, rugby union, rugby league, tennis, cricket, athletics, motor sport, 
combat sport, basketball, greyhound racing and snooker.

Max was appointed to the London 2012 Pro Bono Legal Advice Service, 
established at the request of the London Organising Committee of the Olympic 
and Paralympic Games (LOCOG) to provide free legal advice and representation 
for athletes and other participants during the London 2012 Olympic and 
Paralympic Games. Max has also been appointed to join the 2013 British and 
Irish Lions tour to Hong Kong and Australia as legal officer.

Max is a co-author of Tottel’s Sport: Law and Practice and he regularly 
contributes to legal journals and the mainstream media on sports law issues. 
Max is a CEDR-accredited mediator. He is a member of Sport Resolutions’ 
Mediation Panel, the CEDR Solve Panels in the UK and Ireland, and LawWorks’ 
Mediation Panel.  He is also on the Football Association of Ireland Arbitration 
Panel.

Paul Fisher 
Group Managing Director, Jockey Club Racecourses

Paul Fisher runs the largest racecourse group in the UK, which stages events 
including the Cheltenham Festival, the Grand National Meeting at Aintree and The 
Investec Derby at Epsom Downs. He contributes to the executive management 
and business strategy of The Jockey Club Group. All Regional Directors across 
The Jockey Club’s racecourse portfolio and the Group’s Human Resources 
department, report to Paul. In 2013, he led The Jockey Club’s Racecourse 
Bond project, successfully launching the first retail bond offer in British sport 
which raised £25m towards the funding of its ambitious development plans at 
its flagship Cheltenham Racecourse.

Paul joined Jockey Club Racecourses in 2000 as Finance Director of its three 
London racecourses. He was promoted to Managing Director of Kempton Park 
in 2005. In 2008, he was appointed as Chief Operating Officer of Jockey Club 
Racecourses. In 2010, Paul went ‘back to the floor’ as the Undercover Boss for 
an episode of Channel 4’s hit television documentary series.
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Daniel Fletcher 
Founder FMMI

After a career in marketing and sports at Microsoft, Fulham FC and Soccer 
Investor, Daniel founded FMMI in 2001. He has a proven business development 
pedigree and is an expert in emerging markets, specialising in deal facilitation. 
FMMI make cross-territory deals happen. They brought the first Indian team 
to play against a Premier League club in England, set-up the first live football 
streaming platform in China and  syndicated a variety of Western magazine 
titles in China and negotiated commercial partnerships for major Asian brands 
in Europe. More recently, FMMI have provided key support services to FIFA and 
the Member Associations of FIFA in the realm of infrastructure and football pitch 
development. 

Nigel Fletcher 
Managing Director of Sports Development Marketing

Nigel is Managing Director of Sports Development Marketing (SDM). SDM 
business incorporates conferences, exhibitions, networking events exclusively 
within the Sports Industry. This includes the flagship event – The International 
Sports Convention (ISC) that previously occurred in Amsterdam and now will 
take place in GENEVA for the next 3 editions – 2014, 2016, 2018.

Nigel is also Executive Chairman for The European Synthetic Turf Organisation 
(ESTO), he is placing much emphasis on creating end-user awareness of 
synthetic turf and its benefits.

Previously, between 2005-2010, Nigel worked in both the marketing and 
Development/Member Associations divisions at FIFA. He led a major change 
programme at FIFA focussing and positioning artificial turf on the development, 
research and consumer needs of players, Football Associations and clubs 
globally.

Furthermore, he was advising the South Africa 2010 Organising Committee on 
the biggest football development programme in South Africa and the potential 
of a sustainable legacy.

Before his FIFA experience, Nigel was Marketing Director of the English Sports 
Association of Learning Difficulties, was seconded to The Football Association 
and was a founder and owner of British Premier Soccer Schools, then a leading 
provider of soccer camps in the UK.

Nigel’s qualifications includes the following degrees: MBA (Football Industries) 
from the University of Liverpool, MSc in Sports Management and The Business 
of Football from Birkbeck College, University of London, PGCE from Oriel 
College – Oxford University and BA (Hons) from Loughbrough University. Nigel 
also holds the UEFA B Coaching License qualification.
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Chris Fortuin 
University of Johannesburg South Africa and Chairman, South Africa 
Football Players Union

Chris has been lecturing at the University of Johannesburg since 1998. Chris is 
also an executive member of the South African Football Players Union as well 
as an executive member of the FIFPro Division Africa. 

Having graduated from the University of Johannesburg with a Master’s Degree 
in Sport Management, his research areas are in football with a focus on football 
development as well as youth football development. He has assisted FIFA 
extensively in the research and implementation of Football Turf on the continent 
of Africa by assisting National African Football Federations in the optimal usage 
of the football turfs. He has been instrumental in the “Win in Africa with Africa” 
FIFA project. 

Chris is presently part of a dynamic research group, Centre for Interdisciplinary 
Sport and Research (CISaR) that is looking at youth football development in 
South Africa from a Sport Science and Sport Management perspective. As an 
ex-professional player in South Africa he has contributed to development of 
football in South Africa from many different perspectives. 

David Fowler 
Group Leader, FIFA

David began his professional career in FMCG market research before moving 
into the sports industry with Sponsorship Intelligence where he was responsible 
for developing new business as well as managing various research projects for 
sponsors, agencies and rights holders. 

He joined FIFA in 2005 after gaining a Master’s degree in sports management. 
David began his FIFA career as an Account Manager in the sponsorship team 
and has since led FIFA’s Brand Management, Marketing Communication and 
Strategic Marketing Projects teams.
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Jerome Frost 
Head of Planning, Arup, OBE MA M.Phil Dip.TRP MRTPI

Jerome is the Leader of Arup’s 350 strong Planning Practice in the UK, 
Middle East & Africa, incorporating Development Planning, Masterplanning, 
Transport and Environmental Planning. He is a recognised expert in planning 
for delivery. He specialises in economic development, urban regeneration and 
masterplanning. 

As the former Head of Design and Regeneration for the Olympic Delivery 
Authority (London 2012), Jerome applied his extensive experience in planning, 
designing and delivering major development projects. Before that, he was the 
Head of the English Partnerships National Consultancy Unit advising on the 
delivery of large scale new town, housing and regeneration projects across the 
country. 

In 2012, he was awarded the Order of the British Empire in recognition of his 
Services to Regeneration and the role he played in the delivery of London 2012. 

Tom Glick  
Chief Commercial and Operating Officer, Manchester City FC

Former Chief Executive Officer of Derby County Football Club, Tom was appointed 
to the position of Chief Commercial and Operating Officer in August 2012. 

A highly respected professional with 24 years sports management experience 
both in the UK and overseas, spanning Football, Basketball and Baseball. His 
post was created to empower the football club to rapidly realise its ever-increasing 
commercial opportunities and simultaneously optimally evolve its operations. 

Tom is responsible for the Club’s Commercial and Operations departments and 
works closely with the CEO and the Board in delivering existing key commercial 
plans.

Tomos Grace 
Strategic Partner Development Manager, Youtube/Google

Tomos, as a Strategic Partner Development Manager in the Sports Team at 
YouTube is responsible for signing and managing some of the larger sports 
partners in EMEA, focusing primarily on football, motorsports, rugby and cricket.

Before joining YouTube, Tomos worked in the Strategy Team at Canal+ in 
Paris before becoming Head of Business at the Eurosport Group. Tomos is a 
graduate of the London School of Economics. 
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Alastair Graham 
Director, KPMG Sports Advisory Practice 

Alastair has over 30 years of experience of consulting in the sports, leisure and 
hotel sectors and has worked on many sports infrastructure projects in Europe 
and the Middle East. Alastair has experience on advising public sector and 
private clients on business planning, strategy, financial feasibility, economic 
impact and in providing project management services.  

Sandra Greer 
Vice-President, Research and Consulting, Repucom

Sandra has more than 20 years’ experience in the sponsorship industry 
evaluating and assessing the returns that rights holders and sponsors can earn 
in this growing area.

She leads a 10-strong team of analysts, working closely with colleagues across 
world to develop holistic research and consultancy programmes that help key 
clients maximise and measure their return on investment.

Sandra joined Repucom in 2011 and has held senior positions at Sports 
Marketing Surveys, S:Comm Research & Network, WorldSport Networks Europe 
and Ipsos-RSL, where she set up the company’s first sponsorship department.

Stefan Sveinn Gunnarssonn 
Vice-President and Co-Founder, Vert Marketing

As Vice-President and co-founder of Vert Marketing in Reykjavik, Iceland, Stefan 
advises on branding and other marketing related strategies for local companies.  
He has led both strategy and activation work across multiple industries and 
with a wide range of clients, including brands such as Pepsi, Mastercard, 
HP, Microsoft, Tuborg and others. Special interests within marketing relate to 
Branding, Sponsorships and Corporate Social Responsibility.  

Before starting Vert Marketing, Stefan was the marketing manager for Icelandair 
as well as director of communications for one of Iceland´s largest insurance 
companies. 

Stefan has an MSc degree in International Marketing from Strathclyde University 
in Glasgow, and a Football Industries MBA from the University of Liverpool. He 
also teaches Branding at Reykjavik University.
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Carl Hicks 
Executive Producer, IMG Media

Carl is a Senior Programme Editor at BBC Sport and has been for a number of 
years. He has worked there since 1990 and edited many major sporting events 
since 1994 including 3 Olympic Games, 2 Paralympic Games, 2 Winter Olympic 
Games and 4 Commonwealth Games. He was the BBC Racing Editor from 
1997 – 2007 in charge of 9 Grand Nationals, 8 Royal Ascot’s and 6 Derby’s plus 
Glorious Goodwood, the Prix De L’Arc, the King George and many others.

Andrew James 
Sports Broadcaster

Andrew has been hosting sports conferences and awards ceremonies for 
over twenty years, working with the FA, Sport England, ISPAL, Loughborough 
University and numerous local authorities. He is also a distinguished sports 
broadcaster and presenter with the BBC and UEFA. Over a career spanning 
more than thirty years, Andrew has commentated on Match of the Day, reported 
on more than 500 games for flagship BBC Sport programmes like Grandstand 
and Final Score, reported from the Commonwealth Games of 1998 in Malaysia 
and for the last six years, he has been engaged by UEFA.com to provide 
match commentaries on matches in both the Champions League and Europa 
League. Andrew has developed an interest in Disability Sport producing films 
for Paralympic Swimmers, CP footballers at a tournament in the Ukraine (2008) 
and the World Cup of powered wheelchair football in Japan (2007).

His business Bridgfordian Ltd delivered the three most successful FA Women’s 
Cup Finals in terms of attendance figures, with crowds of over 20,000 at venues 
in Nottingham and Derby between 2007 and 2009.

He also lectures in Broadcasting and Journalism at Nottingham Trent University. 
Andrew has three children and lives with his partner Pamela in Derbyshire. 
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Debbie Jevans 
CEO, Rugby World Cup 2015

Debbie Jevans joined England Rugby 2015 as Chief Executive in October 2012.  

Previously Director of Sport for LOCOG, Jevans was part of arguably the most 
successful Olympic and Paralympic Games in history. Managing 20,000 staff 
and a budget of over £160m she was responsible for the delivery of all aspects 
of the sporting events at the 2012 Games, as well as delivering the medical and 
anti-doping programmes.

She joined the London 2012 Bid Team in 2003, developing the sports budget 
and technical side of the bid and the venue strategy.  She was part of the 
presentation team in Singapore where the 2012 Host City was selected and was 
then the first woman in Olympic history to be appointed Director of Sport for an 
organising committee.

Previously she ran her own sport consultancy firm working with clients such as 
the International Tennis Federation (ITF), BBC, the International Rugby Board 
(IRB), International Cricket Council (ICC) and UK Sport. 

Debbie is a member of the All England Lawn Tennis Club’s Committee of 
Management and Championships Committee and sits on the UK Sport Major 
Events Panel.

Benoît Keane 
BCL LLM Solicitor, Keane Legal  

Benoît Keane of Keane Legal is a leading European lawyer specialising in 
European sports and media law.  He regularly represents parties before 
the European Commission and European Court of Justice.  He has acted 
in many prominent European sports cases including: the Karen Murphy 
case (unauthorised broadcast of matches in pubs); UK Listed Events case 
(requirement to show sports events on free-television); and FC Sion (sanctions 
on a club). Drawing from this experience, he advises sports organisations on the 
impact of EU law on their commercial and regulatory activities.

Benoît, who comes from Ireland, read law at University College Cork.  He 
obtained a master’s degree in European law at the College of Europe, Bruges in 
1999. He also undertook a stage at the European Commission (DG Competition). 
In 2003, Benoît qualified as a Solicitor of England & Wales. Between 2003 and 
2012, he worked at highly-respected international law firms in Brussels.  In 2012, 
Benoît set up Keane Legal – a boutique European law practice that focuses on 
European sports and media law.  

Benoît Keane is a regular writer and speaker on EU matters. From 2007 to 
2009, he was Chair of the Institute of International & European Affairs (Brussels 
branch). 
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David Kerr 
Managing Director, British Eurosport 

David Kerr has worked in sports broadcasting for twenty years. After a decade 
in production, he moved to Channel 4 in 1999 where he became Head of Sport.  
Whilst there, he oversaw the channel’s BAFTA winning coverage of Test Cricket 
and Horse-Racing and was responsible for commissioning hundreds of hours of 
programming annually in a wide range of sports.  In 2005 he became Managing 
Director of British Eurosport, managing the broadcaster’s two UK channels 
and website, a role that includes responsibility for local rights acquisition, 
programme scheduling and production.

Raj Koria 
Sports and Media lawyer, Halebury 

Raj is a sports and media law consultant at Halebury, an alternative firm 
specialising in the TMT and Sports sectors. He has over a decade’s experience 
in sports and media law and has worked on some of the world’s biggest 
sporting properties during this time. His areas of specialism include advising 
on the organisation of sporting events, the exploitation of commercial rights 
relating to both sporting events and participating teams and the acquisition and 
sale of media, sponsorship and other rights.

Raj started his career in private practice advising a range of sporting clients 
including sponsors, teams and federations, before joining the commercial legal 
team at FIFA, working his way up to Deputy Head of Commercial Legal. During 
his six years at FIFA, Raj worked on all aspects of FIFA’s commercial programme, 
including its top tier media rights and sponsorship sales for the 2010 and 2014 
FIFA World Cups, and on the delivery of the 2006 and 2010 FIFA World Cups. 
Following this, Raj joined leading sports rights agency SPORTFIVE International 
as Senior Director, Legal Affairs where he was lead counsel on the sales of 
media rights in 40 European territories for the XXII Olympic Winter Games, 
Sochi 2014 and the Games of the XXXI Olympiad, Rio 2016. He also worked on 
the sales of media rights for UEFA Euro 2012 as well as the acquisitions and 
sales of other properties in SPORTFIVE’s portfolio.
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Ulrich Lacher 
Director Global Enterprise Services, Repucom

Ulrich has over twenty years of experience in the sponsorship and research 
industry. He has been involved with some of the largest investors in the 
sponsorship industry, such as Deutsche Telekom, where he managed the 
company’s sponsorship strategy from 1996 to 2001. Since 2001 he has headed 
the international arm of the IFM group, which joined Repucom in 2012, and 
promoting the extension of the global network.

With a diploma in business economics he specialises in the development of 
evaluation models and strategies for sponsors and rights holders. As a broadcast 
media and sponsorship expert, Ulrich advises sports bodies, rights holders and 
sponsors – on distribution models, assessment of properties and valuation of 
rights, packages, contracts, integration, measurement and controlling to help 
maximize the return of opportunities.
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Mike Laflin 
CEO, Sportcal

Mike has been involved in sport for over 20 years and established Sportcal 
in 1991, developing the business into one of the leading news and market 
intelligence services for the sports industry.

He studied Combined Honours in Geography and Economics at Exeter 
University, graduating in 1981.

He was an active athlete for 12 years, ranking 17th in the UK at 3000 metres 
steeplechase in 1995, and competed at national, county and club level.

After university he joined Marc Rich, a commodity trading company, as an 
IT developer and analyst where he developed trading systems for various 
commodities, including oil. In 1989 he set up his own his own sports technology 
consultancy firm, developing ranking and media information systems for a 
variety of international federations including IAAF (Athletics), ITF (Tennis) and 
ISAF (Sailing), FITA (Archery) and more recently BWF (Badminton).

In 1991 he founded Sportcal and in 1997 he launched Sportcal.com. Sportcal 
is now one of the leading online sports industry news services and provides a 
range of unique sports market intelligence services that offer in-depth data and 
analysis on all the latest developments in sports media, sports sponsorship and 
global sports events.

He has lectured on various aspects of the sports industry and is currently 
working with a number of leading industry experts and sports academics to 
develop the Global Sports Impact, a project to understand how the impact of 
sports events can be measured. 

He was appointed independently from Sportcal as the lead consultant to ASOIF 
(Association of Summer Olympic International Federations) in 2011 and has 
been working closely with 28 summer Olympic sports to help them develop a 
common data platform to provide content to the Olympics and other multi-sport 
events.
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Stuart Larman  
Project Manager, Playing Surfaces Programme, FIFA

Stuart joined the Development Department at FIFA in 2010 and was originally 
focused on activities involving artificial turf. His role has quickly expanded to 
offer guidance, support and funding for the full range of playing surfaces as well 
as other football facilities such as technical centres and stadiums. In the last 
two years he has managed a range of activities including research into player 
perceptions and interaction with different surfaces, creative utilisation of locally 
available materials to build better facilities, stadium feasibility studies and best 
practice assessment for a range of different playing surfaces. 

At this point in time the focus of his activities is to create appropriate reference 
material and adapted solutions to the varied needs of the 208 member 
associations of FIFA as they seek to develop football in their specific countries. 
To achieve success in this area it is important for all stakeholders, including 
suppliers to football organisations, to understand the global range of needs and 
the reality of resource availability in different regions of the world. 

He is a graduate of the MBA Football Industries at the University of Liverpool 
(2003). Prior to joining FIFA, Stuart spent six years working on football 
development projects in Japan. 

Frank Leenders 
Director General, FIBA Media & Marketing Services

Frank Leenders has more than 20 years of experience in international sports 
marketing at the highest level. He started his professional career with ISL 
Marketing during the FIFA World Cup 1990 and subsequently joined start-
up company TEAM Marketing in 1992, where he was part of the launch and 
development of the international benchmark project, the UEFA Champions 
League, since its very first season (1992-93). 

He moved to Rome to join pay Television Sky Italia in 2001, where he was 
Director of Sports Rights Acquisitions, responsible for the acquisition of all 
sports related Television rights.

In 2002 he returned to TEAM, where he became Managing Director and was 
appointed to the Board of Directors in 2005. Following his departure at the 
end of 2010, he co-founded the independent sports marketing firm Value-
Experience. In 2012, they developed a dedicated media and marketing unit 
for FIBA, the international Basketball Federation in Geneva. Frank is now the 
Director General of this entity: FIBA Media and Marketing Services SA.

Frank holds a degree in Economics from the University of St. Gallen and has an 
MBA from SDA Bocconi in Milan.
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Mike Lee OBE 
Chairman, VERO 

Mike is Chairman of VERO – a strategic communications company he launched 
in 2006, following his role as Director of Communications and Public Affairs for 
London’s successful 2012 Olympic bid. Mike is an International communications 
expert who has worked extensively with Rio2016 and has recently established 
a media company in Brazil where his clients include Belo Horizonte, host city to 
six games in the 2014 FIFA World Cup. He has also formed a formal partnership 
with one of Brazil’s top communications and public affairs agencies.

He was Director of Communications and Public Affairs for European football’s 
governing body, UEFA 2000-2004 and media and political strategist for the 
English Premier League 1994-2000. He started his professional career as a 
parliamentary adviser with the British Labour Party.

Mike was a senior consultant to the winning Buenos Aires 2018 Youth Olympic 
Games, Qatar 2022 FIFA World Cup and PyeongChang 2018 Winter Games 
bids, and played a similar role with the successful Rio 2016 Olympic bid and the 
International Rugby Board (IRB) in their campaign for the inclusion of Rugby in 
the Olympic Programme. 

He has worked extensively in the business of sport and has advised many 
organisations in a variety of sport sectors. Current clients include the IRB, 
the Buenos Aires 2018 Youth Olympic Games Committee, UK Sport, the 
World Squash Federation, the International Centre for Sport Security, British 
Paralympic Association and the World Olympian Association.

Mike was voted PR Week’s PR Professional of the Year in 2005 and awarded 
an OBE in that year’s New Year’s Honours list. He is a member of the Advisory 
Board of Beyond Sport, a Fellow of the RSA and in 2006 published his book The 
Race for the 2012 Olympics.

Heather Leigh 
Marketing Manager, Manchester United FC

Heather Leigh has over 10 years marketing experience. As Marketing Manager 
for hospitality and non-match day events at Manchester United, she is no 
stranger to the timely delivery of integrated campaigns with global reach. 

She has worked on major brands both locally and internationally across a range 
of industries, delivering astute marketing strategies to drive business revenue.
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Jonathan Licht 
Director of Strategy and Business Development, Sky Sports

Jonathan joined Sky in 1998 after starting his career at Eurosport. Initially 
working in the Audience Research department for Sky Media, Jonathan moved 
to Sky Sports in 2005 to become Head of Strategy and Planning.  

In his current role Jonathan has responsibility for overseeing the delivery of 
the Sky Sports strategic plan including rights acquisitions, rights-holder 
relationships, distribution and brand development. 

Jonathan’s team are responsible for planning and scheduling across six Sky 
Sports HD channels, which offer over 48,000 hours of sport annually. Over the 
last year the team have also been involved in the launch of Sky Sports on NOW 
TV, sports video-on-demand services on the Sky Go app and a series of new 
programme initiatives around women’s and children’s sport.

Jón Mikael 
Brand Manager, Pepsi 

As Brand Manager of Pepsi Company products in Iceland, Jón Mikael manages 
all activities of Pepsi Company Brands in Iceland. He has led both strategy and 
activation work across multiple channels of sales – main focus on marketing 
activities, sales activities, R&D, and building brands platforms for the long run. 
Jón Mikael is managing brands like Pepsi, Pepsi MAX, 7Up, Gatorade, Doritos, 
Lay’s, and many more – including the Icelandic Premier Football Division (The 
Pepsi League) & Iceland’s biggest music festival - Þjóðhátíð. 

Before starting work as Brand Manager of PepsiCo products, Jón Mikael was 
assistant sales manager for one of Iceland’s largest wholesales.

Jón Mikael has a BSc degree in Finance and Economics from Reykjavik University. 

Dennis Mills 
CEO, Major Events International

Dennis is the founder and Chief Executive of Major Events International (MEI). His 
experience includes: assessing and leading must-win bids, setting requirements 
for complex procurement, running prime contracting business and preparations 
and delivery of major events. Prior to forming MEI he has worked for Thales and 
for Atos Origin.

His formative working years were in the UK Army where he retired in the rank 
of Colonel with a Command and Control and Security background. Dennis is 
well connected internationally, having lived for eleven years outside UK, with 
an extensive network across many countries and industry. He is a regular 
contributor to journals and conferences. 
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Ole Myhrvold  
The Football Association of Norway, Development Division

Ole has worked with the Norway Football Association since 1998 and has been 
head of constructions, including all kind of facilities and technical matters. 
Some of his responsibilities have included visiting local clubs and communities 
to make them understand the necessity of building new facilities. Advice to 
clubs, communities, and others on how to build cost effective functional football 
facilities and stadiums. Assisting the clubs playing in Europe with the UEFA-
approval of their stadiums. He was a member of the UEFA Expert panel for 
artificial turf 2003-2009, consultant to FIFA’s goal projects since 2012 and 
President of the European Federation Turf Group. 

Adam Paker 
Chief Excutive, Commonwealth Games England (CGE)

Adam Paker is the Chief Executive of Commonwealth Games England (CGE) 
and an experienced sports marketer who has held senior sports industry roles 
since for more than ten years. Adam joined Commonwealth Games England 
in 2011 and is overseeing the organisation’s delivery of the England team that 
will attend Glasgow 2014 Commonwealth Games, as well as implementing its 
2011-2014 strategy.

Working closely with the Board of Commonwealth Games England and his 
London-based team, Adam is working to ensure that the organisation achieves 
the best practice in Games-time management; improves relationships with 
National Governing Bodies and stakeholders, builds its brand to secure 
long term sponsorship and investment, and puts in place the resources and 
infrastructure required to achieve England’s ambitions.

An Oxford and INSEAD graduate, Adam was a Director within the Marketing & 
TV division of FIFA, the world football federation, where his roles included the 
delivery of the commercial programme at the 2002 FIFA World Cup in South 
Korea and Japan.

Adam also helped with the running of FIFA’s portfolio of youth and women’s 
football tournaments, including the 2003 FIFA Women’s World Cup USA, and 
created the newly-formed FIFA Beach Soccer World Cup.

As Head of Global Sports at gaming group 888.com, Adam negotiated multi-
million pound sponsorship deals with leading sports rights-holders in Europe, 
including Sevilla FC and World Snooker.

Recently he has run various high profile sports development projects including 
the review and overhaul of Saudi football, and advised a number of leading 
brands on their Olympic sponsorships.
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James Pearce 
Broadcaster

James Pearce is one of the UK’s most experienced sports news broadcasters, 
and has been a very familiar face on BBC television news bulletins for two 
decades. He’s recently celebrated his 20th anniversary since joining the BBC. An 
award winning reporter, in his role as the BBC’s Olympics Correspondent James 
led much of the BBC’s coverage of London 2012 for eleven years - all the way 
from 2001 when a bid to host the Games was first seriously discussed.

As Sports News Correspondent, alongside the role of Olympics Correspondent, 
James has covered many of the world’s biggest sports events since the 
mid 1990’s. 4 World Cups, 3 European Football Championships, 4 Summer 
Olympics, 3 Winter Olympics and 3 Commonwealth Games form just the start 
of a very long list.

During his career he’s interviewed all the biggest names in the world of sport, 
and many other leading figures too. He’s interviewed all four of the UK’s most 
recent Prime Ministers.  James has been taking on new challenges since the 
Olympics. He turned freelance at the start of the year - a move which has 
enabled him to become a regular sports presenter on the BBC News Channel, 
alongside his reporting duties.

Robin Russell 
CEO, Sports Path International

Robin Russell was born in Odense, Denmark of Scottish Parents. He qualified 
as a teacher and played semi-professional football before joining the English FA 
in 1978 as a Regional Coach, then Assistant Director of Coaching in 1989. He 
was extensively involved in the FA National School at Lilleshall in the 1980’s, 
established the FA’s Grassroots Programme and the implementation of the UEFA 
Coach Education Course in England. From 1997 until 2005 he was Technical 
Coordinator responsible for the creation of the FA Coaches Association, the 
introduction of Mini-Soccer, the initiation of FA Learning Ltd. and with the FA’s 
Technical Director, Howard Wilkinson the creation of the Academy System in 
England. 

Although he still works for the FA on projects, Robin left fulltime employment 
with the FA in 2005 to start his own business in e-learning in football (www.
SportsPath.com) and also to become UEFA first Football Development 
Consultant for whom he still works. For UEFA he has visited several leading 
Youth Academies, advised over 20 National Associations, developed 
e-learning courses and contributed to the establishment of the www.uefa.com/
trainingground website. He has also acted as a consultant on coach education 
and football development projects with FIFA, CONCACAF, AFC: for National 
Associations (e.g.: Saudi Arabia, Turkey, Northern Ireland, Palestine, Cyprus) 
and clubs including Southampton FC and Shakhtar Donetsk. With Howard 
Wilkinson he founded the LMA School of Football Management in 2010 – a 
suite of online courses for coaches.
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Charlie Simon 
Senior Account Director, Repucom

Charlie’s specialism lies in brand and communications research – an area he 
has been involved in throughout his 9 year career. His strong background with 
brands gives him a valuable insight into the relationship between sporting 
properties and sponsors. 

He joined Repucom from Hall & Partners where he was an Account Director for 
clients such as UEFA, Samsung, Eurosport, KRAFT, Tesco and Kellogg’s among 
others. At Repucom, he works on a mix projects from fan experience and valuation 
studies with UEFA through to stadium planning with IMG in Brazil. 

Andy Simons 
Director and Co-Founder, KSS Design Group

Andy began his work in stadia in 1989 with the Chelsea Football Club 
redevelopment and has remained constantly involved in stadia design ever 
since. 

His role is to develop the brief and business case with the client giving a fresh 
and challenging eye and then lead the design concept and overall construction 
and phasing strategy. Through this process he also gives commercial and 
operational guidance to the client and consultant team. 

He has jointly headed our portfolio in sport and education over the last twenty 
years. He lectures at sport conferences worldwide and brings commercial 
knowledge and analytical depth to every project.

Paul Smith 
Founder and CEO, REPUCOM

Prior to establishing REPUCOM, Paul was Director of Marketing and Development 
at PGA of Australia between 1988 and 1994. In 1994, he founded Total Sport 
and Entertainment, specialists in sponsorship activation and management. Paul 
then established REPUCOM in 2004 with the objective to provide an enhanced 
means of measurement in the emerging sports and entertainment market.

Working with a team of dedicated professionals, Paul led REPUCOM from its 
formative stages in Australia to that of a global leader and influencer in the 
measurement and analysis of sports and entertainment media. He is now based 
in REPUCOM’S US headquarters.
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David Thomson 
Business Development Director, Wembley Stadium

David joined the new Wembley Stadium team in September 2007 as Events 
Director and joined the Board as an executive member in 2008. He subsequently 
became Group Events Director with increased FA responsibilities and moved 
into the newly created role of Business Development Director in April 2012.

David has extensive live event and estate management experience, having 
joined the stadium team from Wembley London Limited, the owners of the 
adjacent Arena and former conferencing and exhibiting facilities. In total, David 
has more than 25 years operational experience on the Wembley Estate, covering 
the planning and management of over 3500 live events, including 10 years 
as part of the London Marathon management team. He was part of the early 
project design team for the New Wembley Stadium and was actively involved 
throughout the demolition and construction phase as the key interface contact 
with the surrounding estate land. 

On joining the Stadium team, David led a team of 30 responsible for all aspects 
of the events staged within Wembley Stadium and the management of other 
FA events around the country. In this role, he helped to develop the annual 
calendar of Stadium events and the Group Ticketing function as well as the 
professional and efficient performance of the event management teams, both in 
the Stadium and for other FA events around the country. He was instrumental in 
securing the record breaking run of Take That concerts in 2011, and a key part 
of the team that secured the Champions League Finals in 2011 and 2013 and 
the 8 days of Olympic Football during in 2012.

In his new role as Business Development Director, he is responsible for negotiating 
with existing event owners to secure the events in the annual Calendar, 
researching opportunities for new events and developing other business 
opportunities, including the newly formed Wembley Stadium Consultancy. This 
new strand of the Business, harnesses the unique knowledge and experience of 
the Wembley team to provide Clients from around the Globe a detailed insight 
into the design, development, operation and commercialisation of the World’s 
most famous Stadium.

John Waite 
Associate Lighting Designer, Arup

John Waite is a specialist Associate Lighting Designer working for Arup’s 
building engineering practice.  John has gained a reputation and expertise in 
many aspects of sports lighting design on a variety of national and international 
projects including the 2012 Olympic Games, Paralympic Games and 
Commonwealth Games.

His experience as a lighting practitioner coupled with his skills and flair for 
arts provide a unique combination that enables him to conceptualise and then 
realize exciting but practical lighting solutions.
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Marc Watson 
CEO, BT TV

Before working at BT, Marc was a Director at media deal broking firm – Reel 
Enterprises, where he was Chief Media Rights Negotiator for the football league 
and Scottish Premier League. He worked closely with broadcasters including 
Channel 4, the BBC and Fox. Prior to his work at Reel Enterprises, Marc, a 
qualified barrister, worked as a legal advisor and as Head of Legal and Business 
Affairs at Publisher, Northern and Shell. While there, he was responsible for the 
acquisition of several high-profile celebrity magazines, TV channel distribution 
negotiations, provision of legal advice across the business, and general business 
development.

Marc is also a non-executive director of YouView, BT’s joint venture with the 
BBC, ITV, Channel 4, Talk Talk, Arqiva and Channel 5 to create a next generation, 
broadband enabled, TV service.

Mark Williams 
Director of Business Development, HKS Sport and Entertainment Group, 
Principal HKS inc. 

Mark Williams currently serves as the Director of Business Development for 
the HKS Sports and Entertainment Group and a principal at HKS, Inc. With 24 
years of experience, Mark’s unique diversity within the profession allows him 
to maintain an active role throughout the life of the project. His involvement 
focuses around the venues programming, overall project design direction, client 
communication and project management. Mark has recently programmed and 
completed venues for the National Football League, Major League Baseball, 
National Hockey League, National Basketball Association and International 
Soccer.

Lewis Wiltshire 
Director of Media, Twitter UK

Lewis is Director of Media for Twitter in the UK. He has been with Twitter since 
March 2012 and is based in the company’s London office. Lewis and his team 
work with partners across a range of sectors including sport, entertainment, 
news, and government & politics, advising them on best practice uses of the 
platform. 
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We give broadcasters the power to deliver 
the world’s greatest sporting contests. Our 
rock solid systems are transforming sports 
programming, enriching and monetising live 
content for a competitive market. 

EVS Sports360° solutions deliver the most 
efficient production workflow for live sports, 
working in real-time to ingest, edit and enrich 
content as it happens. From our 
ultra-reliable and lightning-fast XT3 server 
range and Live Slow Motion control panel, 
to the groundbreaking C-Cast second-screen 
technology, this is the smart way to win in 
sports broadcasting. 

EVS
SPORTS

EVS Sports. Enriched. Live.
www.evs.com

WE LIVE AND 
BREATHE SPORT

SPORTS_190-113,5.indd   1 29/10/13   16:14
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UK • SWITZERLAND • SINGAPORE • AUSTRALIA  www.sportsrecruitment.com Follow us

To find out more about our bespoke recruitment solutions contact one of our offices:

UNITED KINGDOM   
+44 (0)20 7092 6950

SWITZERLAND   
+41 (0)21 943 33 81

SINGAPORE   
+65 6536 6634

AUSTRALIA   
Sydney  +61 (0)2 9006 1160 
Melbourne +61 (0)3 9678 9021

The leading executive search company dedicated to 
the global sports industry’s constant and growing 
demand for talent

Specialist Experience
With over 10 years recruiting and consulting in the sports industry, our multi-lingual 
team of consultants combine specific sports sector experience with direct knowledge 
and understanding of other relevant commercial sectors. 

Global Reach 
We operate as one team from our five international offices, allowing us to source the 
best candidate talent from around the world, from both inside and outside the sports 
industry. 
 
Extensive Network 
Our experience and reach combined with our sports business partners, top-ranking 
website and popular social media profiles, ensure we have access to a vast high-profile 
network of contacts and jobseekers.

We understand the contemporary challenges facing the industry and have been successful in tailoring a 
range of consulting and recruitment solutions to meet our clients’ requirements across all levels of the 
recruitment spectrum from board level executive search and consulting services, to senior and middle 
management search and selection, as well as online advertising solutions through our industry leading 
website - www.sportsrecruitment.com

United City Ad - Sept 2013.indd   1 11/10/2013   14:13:49
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GET INSIDE THE INDUSTRY

Call: +44 (0) 20 7549 3250      |      Email: subscriptions@sportspromedia.com      |      Visit: www.sportspromedia.com 

Published 11 times a year, SportsPro is the industry-leading, 
monthly publication covering the commercial, political and 
organisational aspects of global professional sport. The magazine 
comprises a number of compelling features that combine to 
provide readers with unrivalled top-level behind-the-scenes 
coverage of the sports industry. 
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As an offi  cial media partner of UNITEDCITY Global Sports Summit 2013, we are pleased to off er all participants and attendees 20% OFF 
on both print and digital annual subscriptions to SportsPro magazine. To order and redeem this off er please visit our online shop. (www.
sportspromedia.com/shop) or contact us on the details below while using off er code, UNITEDCITY20. 

Off er valid until Wednesday 4th December 2013

SPECIAL OFFER 

Downloadable on all tablets and smart 
phones you can now keep abreast of all the 
latest developments in the sports industry 
any time, any place with the SportsPro 
magazine app. Apply yourself today to 
receive 11 digital issues per year whilst also 
gaining access to a fully digitalised archive 
of back issues. 

A VITAL RESOURCE FOR THE EXECUTIVE ON THE MOVE

PROUD MEDIA PARTNER OF

Print       Standard Price £149.00 GBP  I  Discount Price £119.20 GBP 
Digital    Standard Price £94.99 GBP  I  Discount Price £75.99 GBP
 *Option to buy single copies also available

PRICES

Does everyone  
know who you are?

Whatever business you are in, telling your story to  
the right audiences at the right times is vital.

It’s not just about who you are, of course.

It’s about what you do and why you do it.

At Calacus, we believe that the best people to help you  
to tell your story have worked in newsrooms and studios at  
leading publications and broadcasters.

Our team of highly experienced consultants ensure that  
every story is compelling and captures the imagination of  
the audiences that matter most to you.

We deliver national and international campaigns for a  
wide range of sports events, sponsors, corporations, 
foundations, administrators and athletes.

We have run campaigns and staged events across the  
world, from London to Beijing, Rio to St Petersburg and 
Colombo to Quebec.

We also run CSR campaigns for brands and organisations  
keen to give something back, using the power of sport to 
promote positive change across the world.

Whatever your requirements for media relations, social  
media, event management and campaign planning and 
activation, get in touch.

It’s good to talk.

Contact:
+44 (0) 844 3573701  
info@calacus.com  
www.calacus.com

Directors: Dr Annabel Kiernan | Dr Deirdre Hynes | Dr Chris Porter
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KNOWLEDGE 
IS POWER.

We inspire, motivate and engage youth to 
understand how to solve conflicts peacefully.

Check out more: www.nonviolence.com

T H E  N O N - V I O L E N C E  P R O J E C T  F O U N D A T I O N

studioskylab.com

KPMG’s Sports Advisory practice, with gmp 
Architects, has launched a new publication:

A Blueprint for Successful 
Stadium Development

The report provides an analytical overview 
of the complex stadium development 

process and its strong link to the 
maximisation of future revenue. 

To request a copy of
the report, please e-mail

SportsAdvisory@kpmg.com.

Contact:

Andrea Sartori 
Partner,

KPMG Sports Advisory
T.: +36 1 887 7215

E.: AndreaSartori@kpmg.com 

We give broadcasters the power to deliver 
the world’s greatest sporting contests. Our 
rock solid systems are transforming sports 
programming, enriching and monetising live 
content for a competitive market. 

EVS Sports360° solutions deliver the most 
efficient production workflow for live sports, 
working in real-time to ingest, edit and enrich 
content as it happens. From our 
ultra-reliable and lightning-fast XT3 server 
range and Live Slow Motion control panel, 
to the groundbreaking C-Cast second-screen 
technology, this is the smart way to win in 
sports broadcasting. 

EVS
SPORTS

EVS Sports. Enriched. Live.
www.evs.com

WE LIVE AND 
BREATHE SPORT

SPORTS_190-113,5.indd   1 29/10/13   16:14

EVENT 
SPECIALISTS
LET US HELP YOU
CONTACT US
MAISON DU SPORT INTERNATIONAL 
AVENUE DE RHODANIE 54 
1007 LAUSANNE 
SWITZERLAND
WWW.SDMWORLD.COM
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Retail
Branding

Exhibition
Design & Build

Interior 
Environments

Commercial
Signage

Graphic and
3D Design

Project
Management Way Finding

COMMUNICATING YOUR BRAND

+44 (0) 1323 469111
www.signage-printing.com

Our clients

World’s Largest Private 
Network For Sports 
Business Executives

COMMUNITY I NEWS I EVENTS I JOBS I MARKET PLACE I 
DIRECTOR’S CLUB I MASTERCLASS I INTERACTIVE E-MAGS

DIRECTOR’S CLUB - MARCH 2013

www.isportconnect.com

iSportConnect_Advert.indd   1 07/05/2013   17:40
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India’s International Sports Summit

returning soon



18 SPORTS CONFERENCES 
1 COMBINED EXHIBITION 
ALL AT 1 VENUE

WORLD’S LARGEST SPORTS 
CONVENTION IN 2014

December 10-11, 2014
Palexpo, Geneva
www.geneva2014.com 
info@sdmworld.com  
www.internationalsportsconvention.com

Event Organiser


