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ISC SEASON TICKET 2026

ISC EVENT SEASON TICKET 2026
£2000 GBP + VAT

2 Tickets for the following 4 events.

2 Tickets to International Sports Convention 2026
(March 25-26, 2026)

2 Tickets to ISC Social Media and Digital Summit 2026
(June 2nd, 2026)

2 Tickets to ISC Brands and Sponsorship Summit 2026
(September 24th, 2026)

2 Tickets to ISC Women's Sport Business Summit 2026
(September 29th, 2026)



https://www.participant.co.uk/isc/event/isc_event_season_ticket-_option_a#init

UPCOMING EVENTS 2026

| SC WIERNATIONAL |SC social Media and Digital Summit
25-26 March 2026, Tottenham Hotspur Stadium, London June 2nd, 2026
| SS@ Brands and Sponsorship Summit ||$@ Women's Sport Business Summit

September 24th, 2026, Unilever House, London September 29th, 2026
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f 25-26th March, 2026
Q@ Tottenham Hotspur Stadium, London, UK

OUR FLAGSHIP EVENT

For seventeen years ISC has been the meeting
place for the Business of Sport and our annual
flagship event on March 19-20 is one of the
largest networking and content forums in the
global sports industry. ISC stimulates meaningful
conversations, provides platforms for innovative
content, and connects key personnel within the
field to build impactful relationships. Bringing
together some of the sport business industry’s
most influential figures to provide insight and
provoke debate and discussion on the subjects
influencing the industry today. Over 120

speakers will grace the stage over two days.



mailto:events%40internationalsportsconvention.com?subject=
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8 2nd June, 2026
Q@ Location TBC

The ISC Social Media and Digital Summit brings
together senior professionals and digital leaders
from clubs, leagues, federations, broadcasters,
technology providers, sponsors and agencies

— all focused on shaping the future of sport
through social media, digital content and fan
engagement.

This one-day summit explores how digital
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strategies, social platforms, streamingand K -
emerging technologies are redefining the way
supporters experience sport, and how rights- . wgﬂﬁgg&uﬁﬁ#,ﬁ'ﬁ
holders and commercial partners can maximise
these opportunities. Delegates can expect

practical insights, compelling case studies

and clear take-aways on content creation, . ; V. ] [
community development, audience growth and h _ s _ " = -'SEIW 2

digital revenue. \ | i W 4 . ¢
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BRANDS AND
SPONSORSHIP SUMMIT

i September 24th, 2026

Q Unilever House, London, UK

The ISC Brands and Sponsorship Summit is a
focused gathering by the International Sports
Convention, bringing together key players

in sports partnerships and sponsorship. This
specialized event explores the latest trends

and innovations in the intersection of sports,
brands, and sponsorship. As part of the

ISC series, it provides a targeted forum for
discussions, knowledge sharing, and networking
opportunities. Attendees can engage in
meaningful conversations, gain insights into
successful campaigns, and connect with industry
leaders. The ISC Brands and Sponsorship Summit
is the essential event for staying ahead in the
ever-evolving landscape of sports business. This
one-day summit takes place at Unilever House.
Unilever is a global sponsor and partner with
FIFA and UEFA.
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ISC
WOMEN'’S SPORT BUSINESS SUMMIT

g8 September 29th, 2026
Q@ National Gallery, London, UK

The ISC Women's Sport Business Summit will shine a
spotlight on the incredible progress and innovation within
the women'’s sport business industry. The ISC Women's Sport
Business Summit it's a fantastic opportunity to connect,
share ideas, and celebrate the achievements driving the
growth of women'’s sport. It's set to be an inspiring and
impactful experience for everyone involved. Bringing the
Business of Sport Industry together with a specialist and
focus attention on the Women's Sport Business industry.
Topics to include Brand Partnerships in Women'’s Sport,
Broadcast and Media Rights Landscape in Women'’s Sport,
Athlete Performance programmes in Women'’s Sport, Fan
Engagement Strategies and best practice in Women's Sport,
Women centric strategies in the Business of Sport, The Role
of Data and Analytics in Driving Women's Sport Growth

and Building Sustainable Sponsorship Models for Women's
Sports. Winners of the different categories of the ISC
Women'’s Sport Business Awards will also be announced.

GET IN TOUCH
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GET IN TOUCH

To discuss your involvement with ISC,
contact us by email using
london@internationalsportsconvention.com

internationalsportsconvention.com




