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PARTNERSHIP
PACKAGES

Since 2009, the International Sports Convention
(ISC) has been at the centre of the business of
sport providing events, networking, inspiring
content, and B2B media opportunities to the
global sports industry. From our prestigious
annual event now in London (previously
Amsterdam and Geneva) to podcasts, industry
reports, and education, ISC is a respectable
brand helping rights holders, broadcasters,
agencies, and brands develop their business.
Our flagship event in London next year — ISC
2027, will take place on March 25-26, 2026, at
the Tottenham Hotspur Stadium. It shall feature
5 sport business conferences, 100+ high profile
speakers, approximately 1000+ delegates in
attendance, and numerous open and private
networking opportunities over 2 days. ISC is the
Meeting Place for the Business of Sport. Please
see our Partnership Packages for ISC 2027. Of
course we can develop more tailored solutions
but by communicating this from the onset, it will
help your internal discussions first.
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CONTENTS

RSHIPS, BRAND GROWTH
fHE NEXT GENERATION

Reviews

Presentations, Speaking and Masterclasses

Private thought leadership roundtable

Exhibition Space

Branded networking lounges

Private dinners and networking

ISC event showguide advert or advertorial

Branded bar areas

Exclusive sponsorship

Hospitality boxes

Event partner

Case Studies
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@ Warner Bros. Discovery Sports Europe o B

This week we joined sport industry leaders @|scBiz to discuss choosing
the right athletes to drive your sponsorship

FETT We were delighted to win two Intemauonal Sports Awards for
ow

oile % Sports Streaming Platform -
W Diversity & Inclusion -
It was priv ing D soane from
from Unil d Imon from

at Inte d hearing about

the real impact they've had via their partnership programmes, and in particular in
women's sport.
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would all get air time - a big thanks for being
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https://x.com/WBDsports/status/1903134115999658305
https://www.linkedin.com/posts/erica-kerner_isc-isc25-internationalsportsconvention2025-activity-7310605226787360768-e7QI/?utm_source=share&utm_medium=member_desktop&rcm=ACoAACl8BsoBfTrti0UzrQidbFuiumCmeWF4kSA
https://www.linkedin.com/posts/jonnyalgeo_isclondon2025-activity-7308163164934754304-wivQ/?utm_source=share&utm_medium=member_desktop&rcm=ACoAACl8BsoBfTrti0UzrQidbFuiumCmeWF4kSA

REVIEWS

> Mark Gannon MBA 3 - + Follow
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The International Sports ention London 2025 was by far the best sports
conference [ convention event | have attended in recent years.

Thank you to Tracey Singlehurst-Ward, Mark Loosemore and the team at Hugh
James for the invite to be part of the Safeguarding in Sport Panel.

r the two days it was a privilege to hear from colleagues from across the + Follow
rid of sport ¢ ing a variety of topics includi i
#league

Digital, Tech and Fan Engagement

Broadcast, Media and Streaming Flying solo at the International Sport ntion hosted at the iconic
Brands and Sponsorship Tottenham Hotspur Stadium, Londan.

Sports Integrity and z
Sports Tourism and Events There have been some e nt conversations.

I was particularly encouraged that Women's Sport and Leader: was clearly Three topics, in particular, have caught my interest and imaginatic
positioned as integral to the growth of sport rather than being anadd onora
separate strand of the conference. M Gamificat d and sustaining ni
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Finally, thank i ional Sp tion. A truly brilliant event, How brands turn customers into fans
dis ing topical and relevant matters in sport through open and honest

WELCOME

possible. We're not just talking customer service; it"s about having a finger on
the pulse of what they're thinking and why by actually talking to them.

s: A brand's most passionate advocates. Growing, servicing,
ying genuine communities is vital. Then, further to the point abov
work with and learn from them.

~ Data helps make decisions, but it can’t make decisions for you, Al-enabled or
‘ It's great to have more real-timi but unless the infrastructure is in
. e place to act on it, what's the point

i aTiRnaT iGN

e (RL LAY Suna
IHTER'M'I'IQI 2 R i My one takeaway to rule them all:
SPORTS CoNveN ok
Don't reomplicate things. This was a consistent theme acr all speakers

and functions.
Some things never change!
If you'd like to find out more, dive

natter about the infermation shared by those at the
shaping some amazing brands into an exciting future, hit me up!
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https://www.linkedin.com/posts/activity-7308483264262885376-X6lE?utm_source=share&utm_medium=member_desktop&rcm=ACoAACIKCWoBawsSn-Ov_gl-Qf-Pvql68bqOL8w
https://www.linkedin.com/posts/viewlift_isc-international-sports-activity-7176976721420644352--EqD?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/mark-gannon-mba-15a06645_isclondon2025-equityinsport-inspiring-activity-7308543333612617730-rNiy?utm_source=share&utm_medium=member_desktop&rcm=ACoAACl8BsoBfTrti0UzrQidbFuiumCmeWF4kSA

PRESENTATIONS,
SPEAKING AND
MASTERCLASSES

|6C Ieananionat , , g@ |SC BIEREsveNTioN

Engage with ISC's international sport s
business audience at the 2026 event IS T ——
in London. Deliver a compelling

presentation as a keynote speaker,

come together with a panel of experts ” 5 ISNTE T|0 NA
to discuss key industry subject matters PORTS CONV ENTIO
or host an intimate Masterclass session.

“Attending ISC London is always a great
experience and offers a fresh perspective on the
latest industry trends and best practices.”

Ross Tanner
Director Sales, Magnifi
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TARGET YOUR AUDIENCE

PRIVATE THOUGHT
LEADERSHIP
ROUNDTABLE

Host an exclusive peer-to-peer
roundtable for 90 minutes on your
chosen subject matter and let ISC invite
your targeted audience.

Tottenham Hotspur's premium
hospitality boxes provide the perfect
setting to communicate to a handpicked
audience.
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EXHIBITION
SPACE

Your own dedicated space in the heart
of the International Sports Convention.
Branded exhibition space offers the
perfect place to meet prospective clients
and do business amongst the busy
refreshment stands at the event.
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YOUR DEDICATED SPACE

BRANDED
NETWORKING
LOUNGES

Take the next step from the exhibition
with a branded networking lounge.
Either a private and enclosed space or
more open layout and around the edge
fo the exhibition.

Your own dedicated area for meeting
with prospective and existing clients.
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PRIVATE DINNERS
AND NETWORKING

SWANN'S LEA!

]
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TALK IS CHEAP, LET’S GO PLAY.

Host a private dinner or networking
event in the comfort of the best of
Tottenham Hotspur's hospitality suites.

Work with ISC to create a fantastic
experience for a specific audience.
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ISC EVENT
SHOWGUIDE ADVERT
OR ADVERTORIAL

With over 1000 delegates in attendance
at ISC, the event showguide provides

a great opportunity to reach your
audience.

The showguide is printed and distributed
to each delegate at the event and
available digitally to those following
from further afield.
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HIGH FOOTFALL EXPOSURE

BRANDED BAR AREAS

Always one of the more popular areas of
any networking event, take advantage of
the exposure available by sponsoring the
multiple bar areas throughout ISC.

“ISC was a great event with a good mix of
operational and senior people from across

the sporting spectrum from rights holders to
governing bodies. It gave us a real opportunity to
discuss our offering with multiple stakeholders.
There was also a good international presence.”

Matthew McGrory
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“It's a real privilege to be partnering with the International
Sports Convention and we're looking forward to sharing

our expertise on OTT, betting and fan engagement as

well as hearing from other stakeholders in the industry. As
the world'’s leading provider of sports data and content,
Sportradar is proud to be at the forefront of shaping the
industry through technology and thought leadership and we
are eagerly anticipating what is one of the industry’s
landmark events.”

Rainer Geier
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LIMITED OPPORTUNITIES

EVENT PARTNER
- EXCLUSIVE
SPONSORSHIP

Partner with ISC 2027 and benefit from
a 12 month bespoke relationship that
not only covers exposure at the event,
but across ISC’s digital platforms and
channels in the build up and beyond.

Work with ISC to design your own
exclusive sponsorship opportunity.

With a wide range of options including
lunch, dinner, drinks and location
branding, let's start a conversation.
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LIMITED OPPORTUNITIES

HOSPITALITY BOXES

Host private meetings and close deals
whilst overlooking the pitch in one

— ’MlN’\Ir \POLIS MIRACLE
GREA "EST GAMI EVER PLAYED

of Tottenham Hotspur’s premium == STARfs ek | Bo“@
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CASE STUDY

ASPIRE ZONE
FOUNDATION

Event partner
Conference session presentation

Evening networking event sponsor

ASPIRE
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|CASESTUDY |
DELTATRE

Private roundtable

Delegate attendance

deltatre
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CASE STUDY

GENIUS SPORTS

Lunch sponsor
Venue Branding

Speaking

f=n Genius

SPORTS

Genius

SPORTS

FANHUB

The first media
activation platform
built for gports fans
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Drinks reception event sponsor
Open networking lounge space

Conference session presentation
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CASE STUDY

SAUDI ARABIA
FOOTBALL
FEDERATION

Event partner
Conference session presentation

Lounge space

LUNFERENGE
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SAUDI ARABIAN
FOOTBALL FEDERATION
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CASE STUDY

TWO CIRLCES

Event partner

Speaking
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CASE STUDY

UNILEVER

Host Event Partner (ISC Brands &
Sponsorship Summit)

Speaking

Exhibition Space
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THE MEETING PLACE FOR
THE BUSINESS OF SPORT

LVELS e Conemce

— =y EVENTS

Wﬂnen‘x&nms;,‘
COMFERENCE ROOMS -~ .
LEVELZ Thehesdency i)
M Food i Beverage [Lunch - 12.30 - 14:00)
Drinks Reception Day 1 - 17.30 - 15:00)

Women's Football B-_

LEVELD tadum Briefing Room / NFL Locker Room / NIFL Press Room
Regatration Desk / Help Desk | Mobile App Desk
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INTERNATIONAL
SPORTS CONVENTION

24-25 MARCH 2027 | LONDON

To discuss your involvement at ISC 2027
and beyond, contact us by email using
london@internationalsportsconvention.com

internationalsportsconvention.com



